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Anytime, Anywhere... KOPEC is all around you
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Teamwork



24 KOPEC FAMILY 25November 2006



27November 200626 KOPEC FAMILY

BBeenncchhmmaarrkkiinngg && GGlloobbaalliizzaattiioonn



29November 200628 KOPEC FAMILY





33November 2006

HHiissttoorryy ooff KKOOPPEECC

32 KOPEC FAMILY

HHiissttoorryy ooff KKOOPPEECC



35November 2006



36 KOPEC FAMILY



39November 2006



41November 200640 KOPEC FAMILY

IInnssiiddee OOuuttssiiddee



43November 200642 KOPEC FAMILY



45November 200644 KOPEC FAMILY

IInnffoorrmmaattiioonn

Movie Exhibition Performance Site



46 KOPEC FAMILY

Aristotle says that a "speaker's character may almost be called the most effective means of
persuasion he possesses." All the eloquence in the world will not make up for lack of sincerity
and integrity. To make audiences like us, we must inspire them with confidence in our honesty of
purpose. They may not agree with our ideas, but they must respect our belief in those ideas if we
are to be effective. What we are speaks more loudly than what we say. Sincerity, integrity,
modesty and unselfishness affect an audience deeply.


